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Farm Shop – opened 1977
Keys to success

• Family and estate connection
• Fresh and local
• We know our suppliers
• In-house butchery and bakery
• Loyal Friends
• Knowledgeable staff
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The Golden Core of the 
Chatsworth Brand

Quiet brand

EventsContemporary
History

Diversity, Family,
Warmth, 

Landscape.

HouseInnovative

Quiet brand



Marketing impact

• Destination marketing

• Friends engagement – visit 12 times a year

• Growth of new visitors from 5% to 36%

• Increase in repeat visitors







Master Plan

• £25m project, all funded by the House Trust and the 
Settlement Trust :

- Upgrade services
- New visitor route
- 3 New Galleries
- Temporary exhibition space
- New disabled access lift

��



��������

��� ��������	
���
��������������









Keys to our Success

• Boundary-pushing and bold over the long-term
• Family sharing – openness
• Family IPR 
• Something for everyone
• Looking after our Friends
• Our staff




