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TREASURY ACCEPT 8 WORKS

OF ART FROM

\

CHATSWORTH

SETTLEMENT OF FURTHER £1,200,000
"DUTIES BY DUKE

Agreement has been recached by the
Treasury and the Inland Revenue with
the trustees of the Chatsworth Settle-
ment for the acceptance of Hardwick
Hall, Derbyshire, its contents, and
Hardwick Park, and of ecight major
works of art from the collection at
Chatsworth in settlement of estate duty
of a little over £1,200,000 on the estate
of the tenth Duke of Devonshire, who
died in 1950, the Treasury announce to-
day. Death duties on the estate now
amount to more than £5m.

Hardwick Hall, which is an outstand-
ing example of Elizabethan domestic
architecture and contains a fine collec-
tion of furniture and works of art, in
large part associated with the hall since
its erection, was built in 1590-97, Nego-
tiations are proceeding between the
Treasury and the National Trust for the
transfer to the trust of Hardwick Hall
and its contents and of Hardwick Park.

The eight major works of art are "'—

new set of farm buildings together wi
a new farmhouse at Astwith.

This policy has been continued si
1950, though on a somewhat red
scale, during which time a number of
the old cottages and farm buildings hav
been modernized.

It is not known for certain when th
| Cavgndish family acquired the Ho
Woodlands Estate, but it is recorded
being in their ownership in a compr,
hensive survey of their estates mad
between the years 1610 and 1625, Pa
of this area was leased to the Forestr
Commission 30 years ago, since wh
the management of the hill farms in thi
lease area has been their responsibili
though since the war the Agricultur
‘Ii..and Commission has taken over

ulies.

TOTAL OF 40,000 ACRES
The bulk of the arca is open

land, over which two access agreemen’
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Farm Shop — opened 1977

Keys to success

Family and estate connection
Fresh and local

We know our suppliers
In-house butchery and bakery
Loyal Friends
Knowledgeable staff
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The Golden Core of the
Chatsworth Brand

Innovative House
Diversity, Family, Quiet brand
Warmth,
Landscape.
Contemporary Events

History



Marketing impact
Destination marketing
Friends engagement — visit 12 times a year
Growth of new visitors from 5% to 36%

Increase in repeat visitors









Master Plan

« £25m project, all funded by the House Trust and the
Settlement Trust :

- Upgrade services
- New visitor route
- 3 New Galleries
- Temporary exhibition space
- New disabled access lift















Keys to our Success

Boundary-pushing and bold over the long-term
Family sharing — openness

Family IPR

Something for everyone

Looking after our Friends

Our staff






