Marketing Magic

Top ldeas for Greater Success

MARTIN EVANS, THE TOURISM BUSINESS
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Marketing Attractions-
Top ldeas for Greater Success




Marketing Is...
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Marketing Is...

A The definition of
Marketing
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A Mrs Evans, Jan 1987 Institute of Marketing
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Marketing i1s Changing!
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Congratulations!




Top ldeas for Greater Success




It goes without saying...

A Know your market

A Segment it

A Know your competitors
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A Price carefully

A Decide your Distribution Channels

A Plan the Worlc and Work the Plan
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* 1. Integrateall your Sales,
Marketing & PR activities




Integrate all your Sales, Marketing &
PR activities
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A Communicate witteveryone

A Sort out your Brand and Corporate |D

A Use Great Photography everywhere

A Integrate online/offline, onsite/offsite
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A Word about The Brand
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Which Attractions?
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Focussing the Brand
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Integrate with great photography

3»
DX

1Y e

QT.
n-



